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Existing Logo Design

Most companies create a logo because:

How has the designer of the logo opposite tried to get a
sense of the product through the logo?
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“CHOCOLATE '
FACTORY

Designer Research

Why has Tom Whalen chosen the image as the focus of his poster?

How would you describe the colours that Tom Whalen uses within his
work?

Branding

The block writing gives a clue to the product. The simple use of colour
make the product appear clean.

Elegant hand-writing and background colour aim this logo at an older
target audience.

Colours are quite bright and bold - the use of gold tells us this is a
classy product - not just for kiddies.

The classic lines make us think the product is reliable. There is a small
clue to the product in the name.

The 4 colours relate to the product and it also relates to the country
where it is produced.
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Poster Design

A poster is a temporary promotion of an idea, product, or event put up in a public space for mass
consumption. Posters are designed to be both eye-catching and informative.

Task - Design a poster for the fabulous new chocolate bar that Willy Wonka has created.
> This must be inspired by Tom Whalen's work
» It must incorporate all of the basic formal elements of Graphic Design.
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